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Aysha Webb: Isshe
the next Sade?
Juggling beauty and
business can be tough.
This Smooth Jazz
singer makes it look
and sound easy.

By Damon McDonald

confidently when you are singing instead of
straining your voice? Do you experience
uncomfortable soreness in your throat the next
morning after a singing session? Do you know
that constant exposure to hese common
singing problems can very well damage your
vocal cords? Find out what you need to do
now! By: Chris Chew

A Message from the Publisher

In my continuing efforts to provide avenues of exposure for membel
Kingsharkentertainment.com | have decided to begin publisl
U Magazine. U Magazine will focus on the talents of the artists or
website by providing a downloadable version of our magazine for
marketingas well as provide useful infmationto our membersasthey
continue to enhance theicareers. This magazine is an extension of
company brand and we will use this new promotional vehicle to pro
you with additional media opportunities. If you are interested in be
our next over story please contact us a

If you are a business owner wi
has products or services that would enhance the careers of
members please contact us at (866) 62800. U Magazine is going |
be all about you!
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HOW TO GET IN TO ACTING

The Secret strategy for Actors

By: Bob Fraser

One of the questions | get asked frequently
relates to something that most actors face in
their interviews with agents and casting
directors.

Here's how a typical letter reads;
Dear Bob,

I met with an agent yesterday and the first thing
she said was '@lll me about yourself." So | told
her what my credits were, where | went to

school, people | knew in the business and so on.

She didn't really listen. She said she'd let me
know. | already know. She's not interested.
What did | do wrong?"

Q: What do | saywhen they say, 'Tell me about
yourself?'

Me: Whatever you do, do not recite your
resume, where you went to school, and so on.
Always keep in mind the kind of work you want
to do ... story telling.

In the case of an agent, you are interviewing a
prospective salesperson for your business. It's
your job to convince a thoroughly professional
salesperson (an agent) that representing your
product (you) is going to produce a lot of
income.

The agent's income depends on finding,
representing and sellonthe best storytellers he
can find. An agent learns quickly how to spot
the 'comers' and ignore the 'wannabes.’

The deciding factor is simple: "Is this actor a
good story teller?"

An observable reality is that an agent can't tell if
you are a goodstoryteller unless she sees you
telling a story. That opening gambit, "tell me
about yourself" is an agent's way of saying, 'tell
me a story." If you don't comply with this

request, agents become like five year olds; 'tell
me a story, tell me a story, leme a story.'

These repetitive requests come in the guise of,
"l see you went to Carnegie Tech." "So, you're
from Connecticut." "Oh, you worked with Burt
Reynolds."

When you hear this kind of thing it's just the
agent trying to get the 'test dve' started. They
want you to tell them a story.

Okay, now that you know what's really going
on, it's time to discover what your response
should be the next time you hear those words,
"Tell me about yourself."

What you should do is ... TELL A STORY.
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Go through your real life experiences and start
creating narratives about yourself. If you have
to bend the truth a bit to keep the interest up,
then so be it. Fiction is our business. (Don't
make up credits orelationships.)

For instance, let us suppose that you have only
one credit in a community theater production
of "Sally Of The Sawdust" and you only had two
lines as Cannonball Bill. The beginning of your
story might be something along these lines:

"Well, | made my first entrance on to a stage in
an unusual way | was shot from a cannon."
(This is what we in the fiction business call a
"grabber.")

Now spin out a story where there's a little
suspense, a little joke, a little payff of some
kind;

"One night we had an understudy who was
supposed to say one line after | got shot onto

the stage. He was supposed to say. 'Hark | hear

the cannon roar" He was pretty nervous
because he'd never been on stage before.
Anyway, when | got shot out of éhcannon with

a large bang, the understudy was startled and
he said, 'What the hell was that?™

Don't forget the drama! This is a scene you are
painting for the agent. Play it.

Tell a story. A beginning. (The grabber) A
middle. (An interesting thinchappened) And
then the end.

Tell a story that keeps the agent interested in
the outcome and you'll go a long ways toward
convincing the agent that you are a '‘comer.’

By the way, when | say "create a narrative," I'm
not talking about lying I'm talking about taking
the stories in your own experiences and making
them memorable. Dramatic! Hilarious! Exciting!
Suspenseful!

Now practice telling your stories in such a way
that the agent can't wait to hear the next line.
Believe me, once you "hooldn agent with a
well-told story, you will get what you came for

representation. In other words, sell the
salesman.

The same advice goes for casting directors. They
are the personnel department of the company
you hope to work for. The same ideapdies.

Tell a story.

1. Get several good stories in your repertoire.
2. Practice telling them.

This is basic, bottorine preparation. If you
don't have stories to tell, you are going to suffer
through a lot of needless rejection.

So the next time you hear, "Tell me about
yourself." you know all you have to do is be
prepared to tell a story. Make it a good story,
practice telling it, listen for the cue line and go.
Your positive results will soar.



U Magazinez The Magazine for Unsigned and Undiscovered Talent

One more thing ... you can obser how other Contact Bob at:
actors and performers "tell stories, by tuning in
to the celebrity interview shows. Some are good
at it and some are not so good. (I'm sure you'l
see the difference.) But they're all trying ... to
‘tell me a story.'

ArticleSource:

http:/lwww .articlesbase.com/careers
articles/howto-get-an-actingagent
322550.html

About the Author:

Bob Fraser is an actor, writer, director and
producer on the classic TV series Full House,
Benson, The Love Boatind others. Subscribe
to Bob's free ezine for performers, Show Biz
How-To,by going here:
http://www.showbizhowto.com
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Model Advice and Glamour Modeling Career
Tips: How Do | Get Int&Glamour Modeling?

Author: Alex Joy

GLAMOR MODELING ADVICE AND MODEL people. If they walked past you on the street in
TIPS: HOW CAN | LAUNCH MY GLAMOUR normal everyday clothes and with little or no

MODEL CAREER?

Aspiring models often ask us, How do | get into
modeling? Or, How do | get started in
modeling? This article discusses the various
types of modeling, and what it takes to make it
in this challenging yet fun profession. You will
also find some useful tipsd advice on how to
get started in teen modeling.

What are the different types of modeling?

There are basically five (5) different types of
modeling. These are the broadest categories,
with newer but smaller categories evolving all
the time. Furthemore, these categories also

overlap with each other at times.

1. COMMERCIAL
Catalogs and Pripads):

MODELING

Commercial models help promote products and
services through ads in the electronic media
such as Television and the Internet aell as
through Print Advertising. They appear in
commercials/fads, on product packaging, in
magazines, on billboards, etc., and help
promote all kinds of products and services
ranging from computer equipment to
medicines, apparel, shoes and cosmeticss T
by far the largest modeling and teen modeling
category.
General Commercial
Modeling:

Requirements  for

Contrary to popular belief, many successful
commercial models look like normal, everyday

(Television,

makeup, you would probably not look at them
twice. However, what they do possess is the
ability to express an emotion, and the ability to
replicate that same look time and again. For
starters, you can start practicgy your best looks
and poses in front of a mirror. Many successful
models do 15 minutes of mirror work every day.
Practice evoking different types of emotions
through your expressions.

The ability to show different expressions, to be
able to hold tlat expression so that the

photographer can take multiple shots at

different camera exposure settings, and the
ability to create that expression again at will are
all very useful qualities. The good news is that
these qualities and talents can be developed.
Good commercial models are also usually
photogenic, but exceptions abound. Having a
unique or different look is good but often not

an absolute necessity. Personality, likeability
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(that the audience or target market can relate
to), being internally happyi.€., liking yourself
because it does show through in your images)
and being able to work long hours while at the
same time enjoying the process are other
attributes that successful commercial models
seem to possess.

Most pictures on magazine covease touched
up and aifbrushed on the computer for hours
(called digital editing) to create the right look. If
you have reasonably good features, a great
photographer can make you look like a
superstar! Remember, the  glamorous

superstars do not always lodkat way in real
life. It is the camera, lighting, makeup and
digital editing that often does the trick.

2. PROMOTIONAL MODELING (Tradeshows,
Retail, Car Shows, Events, etc.):

Promotional modeling includes work at
Tradeshows and Conventions, handing out
Product Samples in Retail Stores, helping
promote products or services at Car Shows,
Boat Shows, Events, etc. What differentiates
Promotional Modeling from Commercial
Modeling almve is the fact that for Promotional
Modeling you have to be there in person,
because you yourself (not your photo or video)
are doing the promoting. While it may not

appear as glamorous as Commercial Modeling,
it can provide good income opportunities, and
the jobs are usually easier to get. Creative forms
of Promotional Marketing (often referred to as
Buzz Marketing) and Event Marketing are
gaining fast in popularity. It seems to be a high
growth area, and compensation seems to be
improving too.

Generd Requirements for  Promotional
Modeling:
Promotional Modeling is about overall

personality, interpersonal skills, being able to
establish a quick rapport, and staying focused
on the task at hand. You may meet a lot of
different people, albeit each vetyriefly. If you
thrive on meeting people and enjoy the hustle
and bustle of a tradeshow environment,
Promotional Modeling is usually easier to break
into than Commercial Modeling, although
exceptions are always there. Even though the
job is not primarily bhout being photographed,
you will still want to look and act your best.
Promotional/Event Modeling is a growing field.

3. FASHION MODELING (includes Runway,
Fashion Shows, etc.):

Fashion models help launch new products and
designs such as in apparelcessories, shoes,
jewelry, swimwear, beachwear, etc. The walk
the runway in fashion shows. Many large
fashion shows also get media coverage, and a
good fashion model can get print exposure in
leading fashion magazines such as Vogue, Elle,
Cosmopolitan, Glamour, etc. Similarly, if a
fashion show is being covered by the broadcast
media, there is a chance that you may appear
on Television too. Many industgpecific
fashion shows such as shows for apparel and
swimwear can hire hundreds or thousands of
modek at a time.

General Requirements for Fashion Modeling:

Up until a few years ago, a height of at least 5
feet 9 inches was considered pretty much a
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requirement for Fashion Modeling especially
for the Runway (where you walk up and down a
Runway, wedng clothes of a certain brand
and/or designer). However, that is fast
changing. Now, there are Fashion/Runway
shows for pretty much all body types. If you feel
good about your body, can walk confidently,
and look reasonably good, chances are that you
can find some opportunities in Fashion
Modeling. For certain apparel and swimwear
shows, a good weftroportioned body is more
important than just height alone. Since, the
shows can require hundreds of models per day
(and there are just so many really tall gbo
looking models around), you probably have a
good chance of being selected as long as your
overall body proportion is in harmony with the
product line of the manufacturer. Then, of
course, there are apparel and swimwear
manufacturers who make clothes fqoetites
and plussized customers as well.

4. INTERNET MODELING (sitds,
webcam, etc.):

live

Internet modeling, whether it is for static
content on websites or for live webcam or
streaming video is a popular segment.
Generally, you have to be av&8 years of age.

5. MODELING FOR PHOTOGRAPHERS, CONTEN{ ‘\

CREATORS & STOCK PHOTO AGENCIES:

Photographers hire models all the time, either
to build their own portfolios or to create
content for Licensing to others and/or for Steck
Photo purposes. ThEBhotoShoot can be either
a paid shoot (where the model gets paid either
on an hourly basis or a flat fee) or TFP (trade
Time for Prints), or TFCD (trade Time for- CD

ROM images). In the TFP or TFCD arrangement

no money changes hands. It is just a trade or
swap. The photographer invests his/her time,
expertise and equipment, and the model
invests his/her time. Thus, they can create some
content together that both parties can use to
further their own professional goals,
respectively. Stock Photo Agencies stmes

commission a photographer to take certain
pictures that can then be sold or licensed to
different companies for use in advertising and
marketing materials.

As you can see, there are myriad opportunities
in the modeling world. However, it is hardvk.
Like most other things in life, there is no
guarantee of success. It depends on your looks,
luck, demeanor, personality, hard work,
perseverance, and a burning desire to succeed,
among other things.

Others before you have made it big in modeling,
and you probably can too! A good first step
would be to create your free Portfolio on the
Joy Oof Modeling website
(http://www.joyofmodeling.com/) and on as
many other modeling websites as conveniently
possibé. Contact local modeling agencies. Have
a Professional Photographer shoot a nice

Portfolio. Attend modeling shows and seminars.
Learn about the business. Notice what is
working and what is not, and take corrective
action. Good luck and best wishes.
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The fastloading Joy Of Modeling website is a
popular job searching and referral place for
models, photographers, videographers, film
makers, agencies, actors, actresses and reps. It
is also a resource for talent scouts and
recruiters looking to hire for devision, film,
theater, dancing and entertainment jobs.
Aspiring models, actors and actresses looking
for their big break have a free opportunity for
worldwide exposure at the Joy Of Modeling
website. It is a familriendly site (no nudity,
porn, profanty or violence), and has separate
sections for growrups and kids. The site also
offers Free Gifts and/or a Free Shopping spree
to its Gold Level members.

Whether you are searching for Models or for
Modeling Jobs, please do visit the Joy Of
Modeling wésite (www.JoyOfModeling.com)

today. Thank you.

Article Copyright © 2006, AFPI and
www.JoyOfModeling.com.

ArticleSource:
http://www.articlesbase.com/coaching
articles/modetadviceand-glamormodeling
careertips-how-do-i-get-into-glamour
modeling68526.html

About the Author:

Alex Joy is a welkspected Professional

Photographer, Modeling Career Coach and
Successful Entrepreneur in South Florida, USA.

Stephanie Nolt
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